
Promotion, advertising, and the rational use of drugs in  

Panama. 2014 
Eric Conte1, Yovani Morales2, Víctor Herrera1, Cesar Zamorano3, Julio Toro3, Beatriz Gómez1  

 
Gorgas Memorial Institute of Health Studies1, School of Pharmacy of Latin University of Panamá2, Panama Social Security3  

  
INTRODUCTION 

 

Scientific and objective information about drugs is 

inadequate and imperfect even in developed countries, 

and, therefore, healthcare professionals and end 

users find it difficult to rationally use the broad 

therapeutic offer which encompasses risks of 

problems because of misuse. 

AIM 

 

To relate ethical criteria compliance and national 

legislation regulating the promotion, advertising, 

and its rational use in Panama. 

 

CONCLUSIONS 

 

There should be a compromise between the pharmaceutical industry, 

health care professionals and the State for the promotion of a 

rational use of medicines, based on scientific information and ethical 

criteria rather than other aspects.  

RESULTS 

 

In total of 133 sites visited, 204 promotional 

pieces were collected, such as flyers, foldable 

pamphlets, brochures and posters. 

Of the 99 advertisements on TV, radio and 

newspapers promoting drugs for ailments 

diseases, 35% were sexual enhancers. 

Out of 33 inserts, 72% did not have information 

on the condition of sale; 61% was the information 

of pharmacokinetics; and 58%, on the patient 

information. Also, it was found that 92% of the 

information for health care professionals was not 

scientific. 

 

Population: 3,913,275  

 

Area: 75,517 km2 

 

GDP: 

46 mil 648 millions USD 

 

GDP per capita:  

USD 11,770,9  

 

 

% 

Urban Population : 

63.8%  

 

Rural Population: 

26.2% 

 

Indigenous  Territories 

Population: 

10% 

 

Age Structure: 

 0 - 14   age group:    27.4% 

15 - 24  age group:    17.3% 

25 - 54  age group:    40.1% 

55 - 64  age group:      7.4% 

65+       age group:      7.8% 

 

Life Expectancy at birth: 

Population: 78.1 years 

Males: 75.35 years 

Females: 81.0 years 

 

Mortality: 

Crude Rate: 4.5/ 1,000  

Infant Mortality: 12.2/1,000 

Growth Annual GDP:  

6.2% 

 

Health Expendure per 

capita: 

USD 796  
 

Public Expenditure in 

medication  2007- 2012:  

USD 876, 316,867  

 

Social Security Covered 

Population:  

3.25 millions 

 

Poverty Population:  

25.8% 

 

 

 

 

 

 

 

 

 

 

 Economic, Social, and Health Indicators of the Republic of 

Panama (3)  
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92% 

8% 

Type of information provided to healthcare 
professionals  

Promotional

Scientific

Source: Survey Promotion and Advertising of Drugs. 
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Results by Use Sector  

Number Percentages

Source: Survey Promotion and Advertising of Drugs. 

Source: Database of  the National Direction of Pharmacy and Drugs. 
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 Promotional pieces collected  

Number Percentage
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Categories 

Classification of advertisements on radio, television and newspapers 
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Information Type 

Patient information no available in the inserts 

Number

Percentages
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METHODS 

 

Information was collected through data collection 

instruments (survey) and advertising flyers in 

pharmacies and medical clinics.  Ads in local 

mass media were identified and tagged.  Insert 

information in drug packages was evaluated. 

 

 

 

 

 

 

 

 

 

The study variables were the ethical criteria of the 

World Health Organization and the national 

legislation governing the promotion and 

advertising of drugs in Panama. Staff and 

students from School of Pharmacy of the Latin 

University of Panama supported the study as data 

collectors. 


